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@ CHANGING SPONSORSHIP VALUATION AGENCY

MYTH 1

There’'s no cost
to staying put

Loyalty to a supplier that is not
providing the service you needis
rarely free.

Late or ignored reporting can weaken
decisions, renewals and your case for
sponsor investment.

you might think.

W GSIQ makes the transition
GQD @!' quicker and easier than
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MYTH 2

You'll lose
your history

Changing provider does not mean
your historical data and benchmarks
disappear.

Existing outputs can be rebaselined so
yedr-on-yedr comparisons hold and
sponsors see continuity.

We preserve your history
and add more robust data
toit.
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MYTH3

The disruption |« )

A well-managed transition does not
mean anything has to go dark.

Old and new can run in parallel, with
the final cutover made only once the
benchmarks are agreed.

@ GSIQ delivers one clean

handover, rather than

B a gap.



MYTH 4
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®
Your team will

spend months ‘

relearning everything

Modern evaluation platforms are built
to be adopted in days, hot months.

Data mapping, benchmark migration
and sponsor-facing documentation
are tasks that should belong to the
provider.

A dedicated GSIQ
onboarding lead manages
the switch end to end.
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THE WINDOW
IS OPEN

When a rights holder
moves to GSIQ, the
transition is treated as
our project, not yours.

“No disruption. No drama. Just
sharper tools, smarter insights,

and smoother delivery."



READY TO
MAKE THE MOVE?

Get in touch and we’ll show you what
a transition plan looks like for your
club, fixture by fixture.

TALKTOUS TODAY




