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Like to know more?

% & Contact Tom Watson for further insights
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*Excludes Battle of the Sexes Brand Logo

SOCIAL MEDIA POST VOLUME

Volume of social media posts across all channels per day
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41k
PLATFORM No. of Posts % Share
X 41k 44%
YouTube 12k 13%
9 3 k Facebook 7k 8%
SOCIALPOSTS
Instagram 1k 1%
TikTok 1k 1%
Other 31k 33%
7k 12k
Battle of the Sexes is a modern Hosted in Dubai at the Coca-Cola Areng, the
reimqgining of the iconic 1973 tennis match. saw W(?mgn’s V\{Ol’|d NO..] Aryna Sabalenka
match, and a one-off exhibition event face Nick Kyrgios in a high-profile, male-versus-
. ; female format that attracted worldwide media
that brought elite tennis, c‘.'ltural attention and significant audience interest
debate, and global entertainment beyond the sport itself.

together on one stage.
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