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Female Viewership Grows as Women’s Sport Breaks New Records 
Across Broadcast and Digital 

London, UK, 30 October 2025 – Women’s sport reached record female audiences this summer 
in the UK, with significant growth across both broadcast and digital platforms. The latest 
Women’s Sport Trust (WST) Visibility Report highlights rising female viewership, record viewing 
hours, and strong engagement across this summer’s major global tournaments and beyond. 

The WST report, featuring broadcast analysis from GSIQ, shows female UK broadcast audiences 
at an all-time high, with them making up 44% of the UEFA Women’s EURO audience and 43% of 
the Rugby World Cup (RWC) audience – the highest on record for both competitions. The finals 
drew even greater proportions, with females accounting for 48% of viewers for the UEFA Women’s 
EURO final and 47% for the RWC final. 

Record numbers tuning in 

Major global sporting events gave audiences more opportunities than ever to watch, with strong 
broadcast presence across key competitions including the Women’s EURO, RWC, BWSL, The 
Hundred and Netball Super League. As a result, total viewing hours for women’s sport on free-to-
air and pay-TV from January to September 2025 reached a record 357 million hours, up from the 
previous high of 339 million during the same period in 2023. 

Audiences didn’t just tune in, they showed up in record numbers for key moments. The two most-
watched UK broadcast moments of the year so far, across all television programming, were 
Lionesses matches, with the Women’s EURO final against Spain drawing a peak audience of 
16.22 million and the semi-final against Italy reaching 9.88 million. 

And fans are staying for longer. During the same time period, the average viewing time for 
women’s TV sport programming reached nine hours and 45 minutes, surpassing the previous 
record of nine hours and 29 minutes set in 2023. 

Fans are coming to women’s sport in different ways 

Women’s sport is also reaching fans in different ways, attracting older audiences through 
broadcast and strong young female engagement across digital and social platforms. Broadcast 
audiences for global women’s tournaments skew older than for the men’s equivalents. For the 
RWC, 70% were aged 55+, compared with 55% for the men’s Rugby World Cup in 2023. Similarly, 
60% of the Women’s EURO broadcast audience were 55+, versus 49% for the men’s tournament 
in 2024. 

Streaming is helping reach younger audiences, with 15.5 million streams of the Women’s EURO 
and 10.5 million for the RWC across BBC iPlayer and BBC Sport platforms, with 20% of Women’s 
EURO streams coming from viewers aged 16–35. 

While female broadcast audiences reached record levels this summer, male viewers still make 
up the majority of women’s sport audiences and were more likely to be returning watchers of 
Women’s EURO. They also dominated viewing for the RWC, showing higher levels of avidity than 
female fans. 

On social media, leading female athletes are driving high engagement among young females. Star 
players from the RWC and Women’s EURO, such as Ilona Maher (41%) and Leah Williamson 
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(32%), saw strong Instagram engagement from females aged 13–34, well above the official 
tournament RWC (15%) and Women’s EURO (12%) accounts. 

England’s teams also led the way both on and off the field. The Red Roses’ Instagram generated 
more engagements than any other team during the RWC, while the Lionesses were the most-
viewed team on Instagram during the Women’s EURO. On TikTok, where 90% of views on the 
England Football account during the tournament came from women’s sport content, the channel 
recorded its second-highest month in July for views, beaten only during the 2024 men’s EURO. 

Both the Women’s EURO and the RWC also broke digital records, achieving unprecedented 
engagement and viewership across official tournament accounts. 

Further report highlights 

• Over half (52%) of the Women’s EURO audience in July had previously watched women’s 
sport on broadcast TV in the first six months of 2025. 

• Significant rise in digital consumption of leading global women’s sports properties, 
growing at a faster rate than the men’s equivalent. 

• Emma Raducanu’s third round match with Aryna Sabalenka drew the 3rd highest peak 
audience for Wimbledon in four years for a non-final match and was the 5th most-watched 
women’s sport moment of the year. 

• Viewing hours of the Netball Super League season grew more than 300% in 2025. 
• Average audience across all women’s Hundred matches were +26% vs. 2024 to 153k. 
• Women's 4x100 Relay Final drew a peak audience of 1.95m at the World Athletics 

Championships. 
• Sky Sports average live audience for 2025 AIG Open +18% vs. 2024 to 86k. 

“Our latest Visibility Report shows women’s sport delivering at scale – reaching record audiences 
on broadcast while continuing to expand its digital footprint,” said Tammy Parlour, CEO of the 
Women’s Sport Trust. “The biggest moments on UK television have come from women’s sport, 
and audiences are watching for longer than ever before. While audiences still skew male, we’re 
seeing a clear rise in female fans engaging more deeply across platforms. That’s a powerful signal 
of cultural relevance – women’s sport isn’t a niche interest, it’s now a part of the national sporting 
conversation. 

“At the same time, digital and social engagement are expanding who those audiences are and 
how they connect with sport. The combination of strong broadcast performance and growing 
online reach shows what’s possible when visibility and accessibility come together. The 
challenge now is to sustain that visibility year-round and translate it into long-term commercial 
growth, ensuring women’s sport remains both widely seen and deeply valued.” 

-ENDS- 

Notes to editors: 

This Women’s Sport Trust report is made available for free from the Women’s Sport Trust website. 
The full report can be downloaded via the link: https://www.womenssporttrust.com/female-
viewership-grows-as-womens-sport-breaks-new-records-across-broadcast-and-digital from 
30th October. 

https://www.womenssporttrust.com/female-viewership-grows-as-womens-sport-breaks-new-records-across-broadcast-and-digital
https://www.womenssporttrust.com/female-viewership-grows-as-womens-sport-breaks-new-records-across-broadcast-and-digital
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*Women’s sport covers female-specific properties, such as the BWSL, The Women’s Hundred 
and the Netball Super League. Men’s sport covers male-specific properties, such as the Premier 
League, The Men’s Hundred and Formula 1. All other events, where both male and female 
athletes/teams are involved, are categorised as mixed, e.g., the Olympics.  
 
For further information, please contact: 
Emma Ballard, Women’s Sport Trust 
Telephone: +447362 589490 
Email: emmaballard@womenssporttrust.com 
 
About Women’s Sport Trust 
The Women’s Sport Trust (WST) is a pioneering and visionary charity which has been at the 
forefront of driving change within women’s sport for more than a decade. WST aims to make 
women’s sport more visible, viable and unstoppable using industry-leading insight, forward-
thinking campaigns and is a champion of role models. It is the leading UK charity focused on 
using the power of sport to accelerate gender equality and stimulate social change. 
 
Registered charity number 1153429 

Website: www.WomensSportTrust.com | LinkedIn: Women’s Sport Trust | Instagram: 
@womensporttrust | X: @WomenSportTrust 
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